
Blogging



A tale of two blogs

Not Exactly Rocket Science

• Engage the sci-curious
• Provide accurate source of 
science news
• Showcase writing

Cancer Research UK 
Science Update Blog

• Communicate about science 
(ours + beyond)
• Rapid topical commentary 
• Influence wider narrative 



Benefits and challenges I 

Commenters Commenters

• Much greater challenge on corporate vs personal blogs
• Everything in moderation?



Benefits and challenges II 

• Significant time 
commitment – writing, 
management, outreach

• Virtual Skinner box –
excellent way of building 
and retaining audience



Benefits and challenges III 

• Anyone can do it 
• Get your hands dirty 
• Diversity of styles, topics 

and content

• Anyone can do it 
• Lots of chaff; 

where’s the wheat?  
• Standing out



Dos and don’ts 

Extra tips for organisations

• Clarity, personality and plain English
• See your blog as a flexible extension of 

your website
• Don’t try to sign-off the internet
• Don’t turn your blog into your 
organisation’s diary

• Have something to say; say it well
• No substitute for interesting content 
and skillful writing
• Don’t listen to rulebooks

For individuals



The future

Entering the mainstream (has it already?)


